What is Entrepreneurship?

« Definition: The process of starting and operating your own business.
« Key Components:

* Innovation: Creating new products or services.

« Risk-Taking: Facing uncertainties and challenges.

» Value Creation: Providing solutions to problems or meeting needs.




Importance of Entrepreneurship

« Economic Growth: Drives innovation and job creation.
« Social Impact: Addresses societal challenges and improves quality of life.

* Personal Growth: Provides opportunities for individual achievement and
fulfillment.




Characteristics of Entrepreneurs

« Visionary: Able to see opportunities where others see challenges.

* Resilient: Capable of overcoming setbacks and failures.

« Resourceful: Skilled in finding solutions and utilizing available resources.
« Risk-Taker: Willing to invest fime and money in uncertain ventures.

« Passionate: Driven by a deep commitment to their goals.



Types of Entrepreneurs

* Innovative Entrepreneurs: Create new products or services (e.g., tech
startups).

- Imitative Entrepreneurs: Improve existing ideas or models (e.g., franchising).

« Social Entrepreneurs: Focus on solving social or environmental issues (e.g.,
NGOs).

« Scalable Startups: Aim for high growth and scalability (e.g., Silicon Valley
startups)




Steps to Becoming an Entrepreneur

« |dentify a Business Idea: Research and validate potential opportunifies.

« Create a Business Plan: Outline your vision, goals, market strategy, and
financial projections.

« Secure Funding: Explore various sources like investors, loans, or personal
savings.

 Launch Your Business: Set up operatfions, start marketing, and begin selling.

« Scale and Grow: Focus on expanding your market reach and improving
operations.



Challenges and Rewards

 Challenges:
« Uncertainty and Risk: Navigating financial and market uncertainties.
* Funding Issues: Securing adequate capital and managing cash flow.
«  Work-Life Balance: Managing the demands of running a business.
 Rewards:
« Personal Satisfaction: Achieving personal and professional goals.
* Financial Gains: Potential for high returns and profit.

* Impact: Making a difference in the community or industry.



Barriers 1o entrepreneurship

ncial Constraints: Securing funding is often a significant hurdle. Many entrepreneurs struggle
ith rJrcmsmgr capital to start or grow their businesses, whether through personal savings, loans, or
investmen

» | ack of Experience: Experience in the industry or in managing a business can be crucial.
Without it, entrepreneurs may face steep learning curves and make costly mistakes.

» Market Saturation: Entering a market that's already crowded with competitors can make it
difficult to differentiate and establish a foothold.

» Regulatory and Legal Issues: Navigating the legal requirements for starting and running a
business, such as licenses, permits, and tax regulations, can be complex and time-consuming.

» Access 10 Resources: This includes everything from finding the right talent to accessing
technglogy, facilities, or networks that are necessary for business operations.

Risk/Aversion: Entrepreneurship involves risks, and not everyone is comfortable with the
ertainty and potential financial instability that comes with starting a new venture.

mited Network: Building a robust network of mentors, advisors, and contacts can be
hallenging, yet it's often crucial for advice, partnerships, and business development.

Skill Gaps: Entrepreneurs might need a wide range of skills, including marketing, sales, finance,
and management. Lacking expertise in one or more areas can impede progress.

Economic Conditions: Broader economic factors, such as recessions or downturns, can affect
consumer spending and access to funding, impacting the viability of new ventures.

Time Management: Balancing the demands of starting and running a business with personal life
and other responsibilities can be overwhelming



MICRO SMALL AND MEDIUM ENTERPRISE

The definition and classification of MSME are as per the MSMED (Micro, Small, and Medium Enterprises
Development) Act of 2006, (Revised Classification applicable w.e.f 1stJuly 2020):

Classification Micro Small Medium

Investment in Plant and Investment in Plant and Investment in Plant and

Manufacturing Machinery or Machinery or Machinery or
Enterprises and Equipment: Not more Equipment: Not more Equipment: Not more
Enterprises rendering than Rs.1 crore and than Rs.10 crore and than Rs.50 crore and
Services Annual Turnover: Not Annual Turnover: Not Annual Turnover: Not

more than Rs. 5 crore more than Rs. 50 crore more than Rs. 250 crore




Role of Micro, Small and Medium Enterprises

®» 1. Provide Employment: Being labour-intensive, MSMEs provide additional employment to men
and women. After agriculture, MSMEs constitute the most employed people in India. The farmers
and other landless labours who remain unemployed or idle during a part of the year have also
been provided with employment in any micro, small or medium business around them.

®» 2. Variety of Products: MSMEs offer a variety of products to the consumers, such as mass
consumption goods, stationery, readymade garments, plastic and rubber goods, soaps and
detergents, etc.

®» 3. Improves Economic Condition: MSMEs are established mainly in rural and semi-urban areas,
which generally belong to the economically poor section of society. The establishment of
industries around these sections leads to improvement in employment, which helps in improving
the overall economic condition.

®» 4. Low Cost of Production: Generally, MSMEs produce simple products with the help of simple
technology and take local resources, both labour and material, into consideration, which helps
them to maintain a low cost of production.

®» 5. Promotion of Artistic and Creative Sense: Businesses set up in rural area promotes the artistic
and creative sense of rural people, which has been suppressed for all these years. The use of
natural products and the rural sense of using those products are promoted by MSMEs.

®» 6. Rural Development: Establishment of industries around economically weaker sections leads to
improvement in infrastructure, health facilities, safe drinking water, etc. It also results in sustained
growth and regional disparity.

®» 7. Mobilisation of Local Resources: Local resources can remain unutilized if the number of
industries and businesses around them is low. MSMEs help in the mobilization of local resources,
like entrepreneurship skills or small savings or even some natural resources around rural area




Problems associated with Micro, Small, and
Medium Enterprises

1. Finance: One of the major problems for MSMEs is the arrangement of funds required for the business. They do not have
enough creditworthiness for taking funds from the capital market, so they heavily rely on local financial resources that charge
them heavy interest.

2. Raw Materials: Being relatively small, MSMEs cannot buy raw materials in bulk, as they do not have their production unit at
big scale, and due to the small quantity of purchase, their bargaining power becomes relatively low. Often, sellers take large
orders and in the situation of scarcity, small business suffers the most as they do not get the raw materials.

3. Magag.erial Skills: MSMEs are generally managed by a single person having limited managerial skill, which is not enough to
run a business.

4. Labour: Due to the low level of salary, employees are less willing to work hard and produce more. MSMEs cannot afford to
pay high salaries and due to this reason, they fail to hire talented people.

5. Marketing: Marketing of the products is the most prominent activity as it holds the responsibility to generate revenue. In
most cases, marketing is the weaker area of MSMEs as they lack the amount of money and infrastructure required for
marketing.

6. Quality: MSMEs mainly focus on cutting costs and keeping prices low. It does not concentrate on meeting the quality
standards, which leads to dissatisfaction in consumers with the company and the product.

7. Capacity Utilisation: MSMEs fail to operate at full capacity due to a lack of marketing or lack of demand. It increases their
operating cost and leads to sickness.

8. Technology: The use of outdated technology is often a reason why MSMEs fail to do well in the market. It leads to low
productivity and uneconomical production.

9. Sickness: Due to some internal and external reasons, MSMEs are gradually turning out to be sick. Lack of skilled labour, low
salary, shortage of funds, etc. leads to sickness in the industry.

10. Global Competition: Competitors of MSMEs are not only from the local or national market, but also from the global market.
It often becomes very difficult for small businesses with outdated technology and a lack of marketing to compete with big
giants.

\



https://www.geeksforgeeks.org/marketing-features-and-functions/

Role of business houses and family business in India

1. Economic Contribution

» Business Houses:

* Major Economic Drivers: Large business houses in India, such as Tata Group, Reliance
Industries, and Aditya Birla Group, are major contributors to the country's GDP. They
operate in diverse sectors including manufacturing, services, telecommunications, and
finance.

* Investment and Innovation: They drive investment in infrastructure, technology, and
innovation. Their financial resources enable them fo invest in cutting-edge technology and
infrastructure, which conftributes to the overall economic development.

 Global Presence: Many of these businesses have a significant international presence,
enhancing India's global economic footprint and fostering international trade and
investment.

= Family Businesses:

« Economic Backbone: Family businesses constitute a significant porfion of India's economic
landscape. They range from small and medium enterprises to large conglomerates.

« Sectoral Diversity: They are involved in various sectors, including retail, manufacturing,
agriculture, and services. For instance, companies like the Mahindra Group and the
Kirloskars are prominent family-run enterprises with a substantial impact on their respective
industries.

«  Employment Generation: These businesses often provide substantial employment
opportunities, particularly in regions where formal employment options are limited.




2. Employment and Skill Development

» 2. Business Houses:

- Job Creation: Large corporations generate numerous job opportunities
across different skill levels, contributing to reducing unemployment rates.

« Training and Development: They often have structured training programes,
which help in the skill development of their employees. This contributes to
the overall improvement of the workforce's skill sef.

= Family Businesses:

* Local Employment: Family businesses are critical for local employment,
especially in smaller towns and rural areas where they serve as major
employers.

- Skill Transmission: They often involve skill fransfer across generations,
preserving traditional skills and knowledge.




3. Social and Community Impact

» Business Houses:

« Corporate Social Responsibility (CSR): Many large business houses are involved
in CSR activities, contributing to community development, education,
healthcare, and environmental sustainability. For example, the Tata Group is
renowned for its extensive CSR initiatives.

« Philanthropy: They often engage in philanthropic activities, supporting various
social causes and community welfare programs.

= Family Businesses:

«  Community Engagement: Family businesses frequently play a role in their local
communities, supporting local initiatives, education, and infrastructure
development.

* Tradition and Culture: They help preserve traditional practices and contribute to
the cultural heritage of their regions




Evolution of entrepreneurship

» Early period:

The first phase of entrepreneurship emerged when the Aryan congquerors settled down in
this country by suppressing the non- Aryans. They appropriated the products of village
communities to themselves leaving a little for the villagers or the native. The Aryans were
faced with the problem of innovating new crafts and occupations and also evolved some
kind of diyision of labour for the new handicrafts, breeding of cattle and cultivating land.

le Ages:

he term entrepreneur was referred to a person who was managing large projects. He
wag not taking any risk but was managing the projects using the resources provided. An
xample is the cleric who is in charge of great architectural works such as castles, public
Ildings, cathedrals etc.



» 17 CENTURY:

An entrepreneur was a person who entered into a contractual arrangement with the Govt. to perform a service or to
supply some goods. The profit was taken (or loss was borne) by the entrepreneur.

» 18" CENTURY:

It was Richard Cantillon, French Economist, who applied the term entrepreneur to business for the first time. He is
regarded by some as the founder of the term. He defined an entrepreneur as a person who buys factor services at certain prices
with a view to sell them at uncertain prices in the future.

» 19" CENTURY:

The entrepreneurs were not distinguished from managers. They were viewed mostly from the economic perspective. He
takes risk, coptributes his own initiative and skills. He plans, organizes and leads his enterprise.

ring the early 20th century the entrepreneur was equated with business promoter and viewed the promoter as one who
rmed ideas into a profitable business. It was Joseph Schumpeter who described an entrepreneur as an innovator.
rding to him an entrepreneur is an innovator who develops untried technology.

»/ 21t CENTURY:

Research Scientist De Bone pointed out that it is not always important that an individual comes up with an entirely new
jflea to be called an entrepreneur, but if he is adding incremental value to the current product or service, he can rightly be
lled an entrepreneur.



Theories of entrepreneurship

» Sociological theories
» Theory of religious belief by max weber
» Theory of entrepreneurial supply by Thomas cochran
» Theory of social change by e.e hagen
» Theory of group level pattern by f. young
» Fconomic theories
» SChumpeter’s theory of innovation

David McClelland's theory of achievement

» Knight's theory of profit
Culture theories
» Hoselitz's theory
= Stoke's theory
» Psychological theories
» Theory of personal resourcefulness

» Theory of entrepreneurial supply



Theory of entrepreneurial supply by Thomas
Cochran

®» Enfrepreneur as a society’s model personality
» Model personality as a derivation of social conditioning

» The type of childrearing and schooling and its influence on the intrinsic
characteristics of an individual.

®» Role expectations and entrepreneurial role




Theory of social change by E.E Hagen

» Presentation of general model of the society.
» Physical environment
= Social structure

» Personality and culture

» Fconomic growth

» Social change

» Political change

» Rejection of followers syndrome

Historic shift as a factor of initiating change

» Withdrawal of status respects as the mechanism for rigorous entrepreneurial
activity.




Theory of group level pattern by F. Young

» Disregarding single handed concept of entrepreneurship
®» Reduction of complex economic problems.
» |ncorporation of reactive subgroups

» When low status recognition is found

» When access to important social network is denied

» When the group has better institutional resources than others in the society.




Schumpeter’s theory of innovation

» Disfinction between inventions and innovation

Emphasis on entrepreneurial functions
» Man

» Material

» Money
» Machine
» method

Presentation of disequilibrium situation through entrepreneurial activity

» Entrepreneurial dream and the will to find a private kingdom



David McClelland's theory of achievement

» Need for achievement

“need for achievement is a desire to do well, not so much for the sake of social
recognition or prestige, but for the sake of an inner feeling of personal
achievement.

» Need for power

» Need for affiliation




Knight's theory of profit

» PURE PROFIT

= SITUATION OF UNCERTAINTY

» RISK-BEARING CAPACITY

» GURANTEE OF SPECIFIED SUM

» |DENTIFICATION OF SOCIO-ECONOMIC AND PSYCHOLOGICAL FACTORS
» SELF CONFIDENCE




A conceptual model of entrepreneurship by John J.
Kao

The Person

The environment Entreprencurship

The Taszk The organizational context
The ECO analysis framework




» According to kao, entrepreneurship and creativity result
from the interrelationship of the following FOUR elements

»The person

»The fask

»ENVIRONMENT

»The organizational context




DIMENSIONS OF ENTREPRENEURSHIP

» |[NTRAPRENEURSHIP

» TECHNOPRENEURSHIP

» CULTURAL ENTREPRENEURSHIP

» |[NTERNATIONAL ENTREPRENEURSHIP
= NETPRENEURSHIP

» FCOPRENEURSHIP

» SOCIAL ENTREPRENEURSHIP

» WOMEN ENTREPRENEURSHIP

» RURAL ENTREPRENEURSHIP




® |ntrapreneurship refers to the practice of employees acting as entrepreneurs within a

company. It involves taking initiative, driving innovation, and managing projects with a
degree of autonomy as if they were running their own startup, but within the context and
resources of their current organization.

Here are some key aspects of intfrapreneurship:

. Innovation: Infrapreneurs are often tasked with developing new products, services, or
processes. They are given the freedom to experiment and innovate without the
constraints typically found in traditional roles.

. Autonomy: Infrapreneurs typically have a higher degree of autonomy compared to

regular employees. They can make decisions and drive their projects forward with less
oversight.

esources: Unlike independent entrepreneurs, intrapreneurs have access to the
company'’s resources, such as funding, talent, and infrastructure, which can make it
easier to bring ideas to fruition.

. Risk and Reward: While infrapreneurs take on the risk of failure in their projects, the
rewards are generally more about professional growth and recognition rather than
financial gain. Successful intfrapreneurs may also receive bonuses or promotions.

. Culture: For intrapreneurship to thrive, companies need to foster a culture that supports

experimentation and accepts failure as a learning opportunity. Encouraging creativity
and providing a safe environment for taking risks are essential.

. Examples: Many successful companies have benefited from infrapreneurs. For instance,
Gmail was developed by an intrapreneurial team within Google,



» Technopreneurship is a blend of technology and entrepreneurship. It involves creating
and running a business that leverages technological innovations to solve problems or
meet market needs. Here are some key aspects:

1. Innovation: Technopreneurs often focus on developing new technologies or applying
existing technologies in novel ways to create value.

2. Risk and Reward: As with any entrepreneurial venture, technopreneurship involves risk,
but it also offers the potential for significant rewards, both financially and in terms of
Impact.

3. Market Fit: Successful technopreneurs need to understand market demands and how
their technology fits info those demands. This often involves a mix of fechnical
knowledge and business acumen.

unding: Securing funding can be a challenge. Technopreneurs may seek venture
capital, angel investors, or grants, often presenting their ideas to investors who are
knowledgeable about the tech industry.

. Growth and Scaling: Once a technology-based startup is established, scaling the
business to reach a larger audience or expanding the technology’s applications is
often a key goal.

. Collaboration: Technopreneurs frequently work with a variety of stakeholders, including
technical teams, business partners, and customers, to bring their ideas to fruition.

. Adaptability: The tech landscape evolves rapidly, so technopreneurs need to be
adaptable and responsive to new trends and technologies.



» Cultural entrepreneurship involves creating and managing ventures that leverage cultural
assets to generate economic, social, or artistic value. This can encompass a wide range of
activities, from starting a business that promotes traditional crafts to developing innovative
art spaces or launching platforms that connect diverse cultural expressions with broader
audiences.

®» Here are some key aspects of cultural entrepreneurship:

1. Cultural Assets: Entrepreneurs in this field often draw on cultural heritage, local traditions,
artistic practices, or unique cultural experiences to build their ventures. This might involve
anything from artisanal products to cultural festivals.

2. Innovation: Cultural entrepreneurship often involves finding new ways to present or interpret
cultural elements. This could be through digital media, contemporary art forms, or new
business models that attract wider audiences.

Economic Impact: By capitalizing on cultural assets, these ventures can stimulate local
economies, create jobs, and conftribute to community development. They can also help
preserve cultural fraditions and promote cultural exchange.

. Social Value: Many cultural entrepreneurs aim to address social issues or foster community
engagement through their projects. This might include promoting cultural diversity,
supporting marginalized artists, or providing educational opportunities.

. Challenges: Cultural enfrepreneurs often face challenges such as securing funding,
navigating intellectual property issues, and balancing commercial objectives with artistic or
cultural integrity.

. Examples: Examples of cultural entrepreneurship can range from a fashion designer who
incorporates traditional textiles info contemporary clothing lines to a tech start-up that uses
VR to offer immersive cultural experiences.



International entrepreneurship involves identifying and pursuing business opportunifies across borders. It's a
dynamic field that combines elements of entrepreneurship with international business strategies. Here are
some key aspects to consider:

Market Research: Understanding the local market is crucial. This includes analyzing consumer behavior,
competitive landscape, regulatory environment, and cultural nuances.

Entry Strategies: Enfrepreneurs need to decide how to enter a foreign market, whether through exporting,
franchising, licensing, joint ventures, or setting up a subsidiary.

Legal and Regulatory Compliance: Different countries have different laws regarding business operations,
taxes, intellectual property, and employment. Navigating these regulations is essenftial for success.

Cultural Adaptation: Adapting products, services, and marketing strategies to fit local cultures can
significantly impact success. This might involve modifying branding or packaging to align with local
preferences.

inancial Management: Dealing with multiple currencies, international banking, and cross-border
transactions requires careful financial planning and management.

Risk Management: Political instability, economic fluctuations, and other external factors can pose risks.
Entrepreneurs need to develop strategies to mitigate these risks.

Networking and Relationships: Building relationships with local partners, suppliers, and customers is crucial.
Networking can help in understanding local business practices and gaining market insights.

Innovation and Adaptation: International markets often require innovation and adaptation of products
and services. What works in one market might not necessarily work in another.

Technology and Infrastructure: Leveraging technology can aid in international operations, from e-
commerce platforms to supply chain management systemes.

. Scalability: Considering how to scale operations internationally is important. This involves planning for
growth and managing resources effectively.



» “Netpreneurship"is a term that blends "network” and "entrepreneurship,” reflecting the idea of
leveraging online networks and digital platforms to create and grow business ventures. Here
are some key aspects of netpreneurship:

1. Digital Presence: Establishing a strong online presence through websites, social media, and
other digital channels is crucial. This helps in building a brand, reaching a wider audience,
and engaging with customers.

2. E-commerce: Many netpreneurs use online platforms to sell products or services. E-
commerce solutions can range from setting up an online store to using platforms like
Amazon, Etsy, or eBay.

3. Content Creation: Creating valuable content, such as blogs, videos, or podcasts, can attract
and engage an audience. This can help in establishing authority in a niche and driving traffic
your digital platforms.

. Networking: Leveraging online networks and communities to connect with other
entrepreneurs, potential customers, and industry experts can provide valuable opportunities
and insights.

. Digital Marketing: Utilizing various digital marketing strategies, including SEO, social media
marketing, email marketing, and pay-per-click advertising, is essential for driving traffic and
converting leads.

. Automation and Tools: Netpreneurs often use digital tools and automation to streamline
operations, manage customer relationships, and analyze performance. This can include CRM
systems, email marketing platforms, and analytics tools.

. Innovation: The online landscape is constantly evolving, so staying updated with the |latest
trends and technologies is important for maintaining a competitive edge.



» Ecopreneurship, or ecological entrepreneurship, refers to the practice of startfing and

managing businesses with a strong emphasis on environmental sustainability.
Ecopreneurs focus on creating ventures that not only generate profit but also contribute
positively to the environment and society. This can involve a range of activities, such as
developing green technologies, promoting sustainable practices, and offering eco-
friendly products and services.

Key aspects of ecopreneurship include:

. Sustainable Business Models: Developing models that reduce environmental impact, use
renewable resources, and support circular economies.

ovation: Creafing new products, services, or processes that address environmental
hallenges and improve resource efficiency.

. Social Responsibility: Ensuring that business practices conftribute to social equity and
community well-being.

. Environmental Stewardship: Minimizing waste, reducing carbon footprints, and adopfing
practices that protect and enhance natural ecosystems.

. Consumer Education: Raising awareness about environmental issues and promoting
sustainable consumption among customers.



» Social entrepreneurship is all about creating innovative solutions to address social,
environmental, or community issues. Unlike traditional business ventures that focus
primarily on profit, social enterprises aim to achieve social impact and generate positive
change while also being financially sustainable.

®» Here are some key aspects of social entrepreneurship:

1. Mission-Driven: Social entrepreneurs prioritize their mission to address societal problems
over maximizing profits. Their primary goal is to create social value.

2. Innovation: They often come up with creative and novel approaches to solve pressing
issues, whether through new products, services, or business models.

. Sustainability: While focused on social impact, these ventures also need to be financially
ilable. They often operate in ways that generate revenue to support their mission
without relying solely on donations or grants.

4. Scalability: Successful social enterprises often design their solutions to be scalable,
meaning their impact can grow and spread to reach more people or address broader
issues.

5. Measurable Impact: Social entrepreneurs frequently measure their success through the
tangible impact they make on their communities or the specific issues they are
addressing.

®» Examples of social entrepreneurship include companies like TOMS Shoes, which donates
a pair of shoes for every pair sold, and Grameen Bank, which provides microloans to
Impoverished individuals in Bangladesh to foster entrepreneurship and self-sufficiency.



» \Women enfrepreneurship refers to the process of women initiating and running
businesses. It plays a crucial role in driving economic growth, fostering innovation, and
contributing to social change. Here are some key aspects and considerations related to
women entrepreneurship:

1. Challenges: Women entrepreneurs often face unique challenges, such as access to
funding, balancing work and family responsibilities, and overcoming gender biases.
Structural barriers and limited networks can also impact their business growth.

2. Support Systems: Many programs and organizations offer support specifically for women
entrepreneurs. This includes mentorship programs, networking events, and access to
resources such as business grants and loans.

3. Impact: Women-owned businesses can significantly contribute to local economies and
communities. They often focus on social impact and community-oriented goals, which
can lead to positive changes in society.

. Representation: While the number of women entrepreneurs is growing, they are still
underrepresented in many sectors, particularly in high-growth industries like technology
and finance. Efforts to improve representation and inclusivity are ongoing.

. Success Stories: Many women have achieved remarkable success in enfrepreneurship,
from tech innovators to leaders in sustainable businesses. Highlighting these stories can
inspire and motivate other women to pursue their own entrepreneurial dreams.

. Global Perspective: Women entrepreneurship varies greatly around the world. In some
regions, cultural and economic factors may provide more or fewer opportunities for
women to start and grow businesses.



» Rural enfrepreneurship involves starting and managing a business in a rural area, which
often comes with unique challenges and opportunities compared to urban settings.
Here are some key aspects:

= Challenges
1. Limited Market Access: Rural areas might have smaller, less diverse customer bases.

2. Infrastructure Issues: Problems such as poor transportation, limited internet access, and
iInadequate utilities can hinder business operations.

3. Funding Difficulties: Access to capital can be more limited compared to urban areas.
ill Gaps: There may be a lack of specialized skills or training programs available locally.

Opportunities

. Niche Markets: Rural areas often have unique local products or services that can be
marketed more broadly.

2. Lower Costs: Land and labor costs are usually lower, which can reduce overhead.

3. Community Support: There can be strong local support for businesses that conftribute to
the local economy.

. Government Incentives: Many governments offer grants, tax breaks, or other incentives
to encourage entrepreneurship in rural areas.
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