


OPTION -A
paper COM-RE-6016

( Advertising )

Choosé the correct answers from the

following : (any ten) Ix1u]
o7 Tead! Ak el ¢ (Riciear w2y

L.

() What is advertising ?
Relom W 6 2

i) Publicity
251

(i) Sales promotion

R T&ifaa

() Paid information

(3T 5y

(iv) AQ of the above
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i) Distribution
fqeqd
(iv) Promotion |

Tofeae

(d) Dividing -the market based on age
. income, educational qualiﬁcation, :
known as
R, O, NI TIZel 9o fofe o
T Aow FF 98 1@ &l W @

fif profile
Ba[GR]

(i) census

(R

() target audience
Feifte aves

(iv) demography

S
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(e) Advertising is affected by
forces.

&1 aml Rel droifs o
() economic

SRIAIC
(i) social

A e

(i) technological

ufere

(iv) All of the above
C] W

(/) Any device or word that identifies
the origin of the product, the

manufacturer details etc. is known
as

frs Teizs a1 == R i Teoifis
ffror Reel @iz fbare w6, Sa0 wse
(P! I & AN 2

(i) trade name

GG
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(i) prand name
FER TE

(ii) trade mark
o T

(iv) identity

QIS
(g) “Smoking is injurious to health” j5,
possible appeal. (Ture/ Falsg
“quA FYR A TP —2 (X
AT SN | (o7 / %)
(h) Newspaper advertising strengths
ISR TP [@ioime =ife (202
() audience in appropriate mentd
frame
CAYG NP Srrgre 4l i I
@) mass audience coverage
) flexibility
TR
(i) A1l of the e
MGAR et
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(k) Al of the following methods are ug
for evaluating advertising
effectiveness, except
Rl ToePTel U [ OO e
o T SR IR TR A T
JTRHRA ? :

() pre-test
valGic
(_ii) post-test

IR P

ic- ;
(1ii) concurrent test

Wﬁ‘@nm



()

(m)

For making advertisements more
effective, the manufacturers improve
and launch new products.

Reriee Sifges Teen] 39 AR dwede)

IR TS FE W% T AWM
el B |
() existing products
TENR ANTTE
(i) advertisement style
iofm oy
(i) marketing channel
R e

(iv) sponsors

PIATES

1s a reduction from
regular rates when advertising
contracts to use quantities of
advertising.

T o9 g IR ARNR Reioi a1
[k
(i) Discount

@22

ey _¢. . td.
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(ii Allowance

(i) Valuation
ST

(iv) Correction
FRCANLA

(n) Typical advertising agency clients
contain businesses and 7
non-profit organization and
government agency-. ’

it o 2 FIGETS TR
| SACEE A BRI

R AT |

(i) Corporate law
o5 =iew

(i) Company
Tt

(i) Companies law
(5fia) wrfzey

(i

v .
) COrpOr ations

ﬁw
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what do you understand by ‘aft
¢

(c)

sales service’ method ?

G rge GR AElS I [ 3y

(d) What are different types of

advertising media ?

Reors Rivy w1 g [RA@ 5305 iy

(e) Write in short about advertisemen

copy. G
R 3P Rac =fS st il

() What do you mean by 'adv.ertisin

Communication ?

W
e b Causes behmd the fa11urC of
adVertISmg

(9)

¥
b IR S 757 et e
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() Explain the types of advertising
agency.

R AR SPPTR TI=[ 7y
(d) Why do we advertise ? Explain,

wifst R Riestsi e 2 i o

(¢) What are the roles of advertising
agency ?

freatom g il 6 1 2

(/) Does advertising require research ?
Reateine A sl ecare s 2

(9) Explain the objectives of advertising
o SRR 1T 351 |

What are the career options availablfe
In advertising ? Explain.

WebiTe @R R B f Rkl

(h)

1S an ad

: e
: vertising appedl ‘|
I varioyg B

types of advertiSin : 5






(9)

)

dience ana]
is meant by au
What 18

Ysig » 8

I aug, §

in° the needs. o udi |

Explain L 347
analysis.

G ReEd e 7 2 vl Rosgeg
39l 3| |
TS ROPTYR , o
Wh~ t is meant by media plalmmpg »
- 2 edia p anning)
What are the 5 W’s of m 2+8=10' ‘;
T (R I 5 qe 2 M oA
Moot ‘W’ & & g3 fovan

Write the concept of ‘?de:trfsllslllzg
Explain the functions of adv 3+7=10% |

W 41t et | Rraatomra RTE I :
|

1 ‘ isement §
Discuss the benefits of advertisement |
to differen



